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Marketing

2.5 MILLION PAGE VIEWS
to VisitBrighton.com 

Most popular pages:
Things to Do: 600,000 page views

What’s On: 550,000 page views

Plan Your Visit: 300,000 page views

Digital #nevernormalbrighton 

campaign with over 

4.1 million 
impressions

60k
Users on Twitter

33k 
Users on Instagram

29k
Users on Facebook

Resulting in over 

44 million 

impressions

£1.8 million +
AVE in press coverage

Monthly consumer newsletter 

to 10k database
with an open rate of 

40%+

Secured coverage in regional and 

national titles including: 

The Guardian

Sunday Times, 

Evening Standard

Metro

Daily Telegraph

OK Magazine

Olive Magazine

218



Campaigns

Secured grant funding of 

£125,000
from DCMS for ‘Enjoy 

Summer Safely’ campaign

VisitBrighton campaign 
with

gained 1.2m impressions 
resulting in bookings 

for 3,800 room nights creating 

£420k of spend

Created & delivered the 

‘Welcome Local’ 

campaign

The campaign highlighted 

the unique offer of local 

‘villages’ 

Trafalgar Street

St James Street

London Road

Portland Road,

Richardson Road

George Street 

Blatchington Road 

Boundary Road.

VisitBrighton created 

TEN
one minute 

promotional videos 

which are available for use 

by all of our 

city-wide stakeholders 

Reached 850k social media 

accounts & was viewed nearly 

3m times
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Partnership & Visitors Services

355
Partner Businesses including:

26,690
Partnership 

Newsletter 

emails delivered with 

an average open rate of

35%
VisitBrighton partner pages 

averaged 

7,690 
page views each

Accommodation providers, 

attractions, restaurants, shops, 

experience providers, bars, 

events and conference venues

Train staff & supply 

literature for 

14 

Visitor 

Information 

Points 

VisitBrighton Visitor Services 

Officer won the 

‘Unsung Hero 

Award’ 
at Tourism South East’s  

Beautiful South Awards, 2021

Manages two volunteer groups: 

City Champions & 

VisitBrighton 

Greeters
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Convention Bureau

Meet GB

Meetings Show

IMEX

IBTM

The PA Show

Promoted Brighton at 

FIVE 
leading conference trade 

shows & events

Each year the Convention Bureau confirms 60
conferences delivering: 

100,000 10,000
Delegates Bed Nights

generating over: 

£1.7million £1.2 million
in venue hire fees Accommodation revenue

Overall Economic Impact 

to the city: 

£40 million

In 2021/22 hosted: 

Labour Party 

Conference

Alzheimers Research 

UK Conference

UNISON National 

Delegate Conference

British Medical 

Association 

Conference

Liberal Democrats 

Conference
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Sample Press Generated
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Sample Campaign Assets
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